x.eieazd el







1. SR8g

1.1 oisd
Rl FH3 |21
2005. 3 Z2HZYR FEHT(FEEAFYA | HE AE) M A 457
; SEHAFUA | AIEAY
32/ X1 A == o
2008.3 | ATHEAHA SzEuARYA oM. B
2008. 3 S U] AFAA (SRR YY)
1.2 WZl
=AlT0 z= ESYS)
JE - == i mz=ot i
AL A oA |steioy T
Victoria Victoria Graduate English A B
?{?g&e) University of | University of | Theological | ®FA} | Language and iclv;;:; ok
: Wellington Wellington Foundation Literature 57 HAIA
e Cross-Cultural | 7AFrHAeldedE
odd A ety Uniy, | Michigan A | Ministries /| ol @A ek
: TESOL eI FE
. Lutheran Carolina Christian ERINE e
P etl\e/[fhr;(l;sel cgﬁ)salj School of University of | HHA} Counseling A5 ZMEE
g Theology Theology Psychology AR 25
) . A FAAL
Nick Ziegler Corcordia | Old Dominion - A} History AA AX e A2
College Univ. i}
Aol = A 2 Y 28 A
Anth A St Iternationsl FE™HAFYA A
nthony rizona State . ~ 3 nternational 11T
Lobaido Univ, | Baylor Univ. A oumalism | =TI E
AR S YT




814 - 2008 sttt stw w=sntyd Hat
1.3 IRAIM U Mu|3iz
53 54l F2UHHERD) J1Ef
330109 PC(1), Z=E(1)
330301 PC(1), Z=E(1)
330302 PC(1), ==E(1)
wATA —
ZraT 330309 PC(1), ZHE (1)
330310 PC(1)
330311 PC(1), Z-E(1)
EEREs 330102 PC(2), ZE(), F2(1), BAPID), 290
EERER 240103 PC(2). ZHE), 32(1), SAPID)
240001 PC(1), LCD=Z=ZAE(1)
KN AR 330104 PC(1), LCD=ZAE(1)
330305 PC(1)
bon 240101 PC(10), ZRE(L), 244 (1)
330103 PC(51), LCDZZAE(1)
English Cafe PC(3), LCD==ZAE|(1), TV(1), DVDFE(1) 34 gls
Ve 330306 PC(2)
TIAA A 330106 PC(1)
TAH 330107 PC(1)
2. I
2.1 ol - RS=N - AKSE A
g & | 715a 99 a0 dei=el skoldol B Rt o] Ao Adaest HEel A%
sojs | 9EY Mg AL RS olpAA] Frhsh Aals Za AR 4 G H50
gR0IE | e waps 2Hoz g
g
8 [ 7 A% - 2AE] 15 A4 okl AEE AN 71%e) AT %S o] A4 o
MEER |4 2§58 A4S PUFORA 1% RN 2 Too] oS BHO2 gt
T
0 8 [ 94s a4e 2% S04 | A0S Awste Zod A% | F/sh AGAR wAel BAE
ne=2E | AN A S = A=A 4
g
R UBREE ZEES
Es R R th] « A Ao 7 _ -~ o N
SIHED) | Do Fais o o | AT A wezel F | 44K FAREAR Ao
ST % ol oo maoea | A AAGGN A HAF | 7194st2A} e K5 A
WEEH |2 SARL S FASE | o) q0g gz amele 9 | dd4 18 BHOE wk
2. HE BHOZ Fk
T
. B3 oppa A a9 2 | 15aE el o Al
sy | oo st el e g & o | Aeaiet 3G S %
SHCD) | o A AL 22 G sjselol e A | @ A3 BAARLE oy
WSSE | URIES B RE | ope sba ddde B2 | sel ASIsh Fpe] el ]
& wue g o 3 4 YEE Bk




2.2

]

SEEI wuiapge| A

K

[on

HH(HS) 18sH

HSuW=(Y)

Foundations of Communication,
Global Communication

Introduction to Media Communication
Fundamentals of Journalism
Persuasive Communication 11
Conflict Resolution and Negotiation
Introduction to Organizational
Communication, Campaign Planning
and Publicity

New Media Technology

Editing for Communication Media
Psychology of Communication
Introduction to Photojournalism
Dissertation/Internship

Video Production Projects

Audio Production Projects

=
i
2

™ b
Mo ok

o rr >
o
1o
)

0o
oF

2047 AAS- eRelst
o AE g W
FAH AL
A AN

A
o
A9 WE &

ot

[
=

il
=

L)

[o v e 2
S

ol

83k ke A Eale
27} 2] AABES 2
osfsln 9Tl S
B A Aokg 717
Aol PR BEE @

ok

Principles of International
Communication & Diplomacy
Principles of Audio & Visual
Communication
Cultural Anthropology
Culture and Power in Asia
Internet Media Production
Rhetoric of Campaigns and
Revolutions
Great Speakers and Speeches
Case Studies in Communication
Project in Organizational
Communication
Communication for NGOs

Hheh Aedap
sRgel 2Ab
e AwA o
3

ARHQ FAREINZ A
3ol Aelstnat s #
S@ Ao Aad W
DEEELY =)

NEaA et o
AAA
AR
P
o

B,

A9l olshg Eal
QA AR
of Apglst F71o]

el & 5w

A=

Persuasive Communication
Intercultural Communication
Media and Culture

Global Events and Geography
Communication Theory

Ethics in Communication
Desktop Publishing
Comparative Media Systems
Audio/Video Production
Argumentation and Controversy
Contemporary Political Discourse

2.3

=

§ULD EK| 0|58

HIME

-

—

S4=

El

o
g
Jfo

=0
= H

| A~
=T

e

rx
1z

o
B |

MEd | 2|

e Ok
> ofm

1

2K
ol

51
-/

El
bal

Al

x El

1= 00
R
0H

A=)
2

(FEE7FUA I 2A)

108 | 108 | 1

(@2}
oo

23 79 - - 136




816 - 2008 stetofstw

nend o

2.4 SRHHFLIFOIM EH M nIIHY HYE

514 | 8| Mg Sh-Z+-Al M S M E Sh-2-Al
1 19698 Foundations of Communication (F1HUY7|o]Ad 4+) 330
20290 Global Communication (2 ZE757Y7|0]4)
1 2291 Introduction to Media Communication
2 (FoATFYA ) A7) 3-3-0
20292 Fundamentals of Journalism (7]%A4e]&70&)
19064 Persuasive Communication I (ASAFYA A1)
19068 Intercultural Communication (°]%37]HY7)0]41)
1 20293 Media and Culture (7]t]o]e} &3} 3-3-0
20294 Principles of International Communication & Diplomacy
(FAAFUA A 2 E)
2 19065 Persuasive Communication II (257154 7Al0]4)
20295 Conflict Resolution and Negotiation
9 (G B e =L R A L)) 3-3-0
20296 Principles of Audio & Visual Communication
(NAZF 7AFyAelde] de)
20297 Global Events and Geography (AA1¢] AFAZ} 2|38
20298 Introduction to Organizational Communication
(ZAAFYA ) AE)
20299 Campaign Planning and Publicity (ZEAZE)
1 20300 New Media Technology (AlufjA]7]<) 3-3-0
20301 Editing for Communication Media
(AFUACIA HAE)
20302 Cultural Anthropology (E8lelF3h)
3 20303 Culture and Power in Asia (o}A]o}e] E3}o} #2)
20304 Communication Theory (AFUA 0|4 o]2)
20306 Ethics in Communication (AFY#Ae1A &2)
18600 Desktop Publishing (A3
2 20306 Internet Media Production (1EJ¥im|Ttie] A2} 3-3-0
20307 Rhetoric of Campaigns and Revolutions
(A1 A AlgiA Rs)
20308 Great Speakers and Speeches (At]e] <147} A4
20309 Psychology of Communication (F5-17A0]4 4l€]sh
20310 Introduction to Photojournalism (AFAIAE 25 )
1 20311 Comparative Media Systems (Mt)ej A~ 1] =) 3-3-0
20312 Audio/Video Production (2.6]2/H]T] Q. A|ZHE)
20313 Argumentation and Controversy (=43} HZ)
20314 Contemporary Political Discourse (Athe] A=AMH
4 20315 Dissertation/Internship (3=%/218143)
20316 Video Production Projects (H]t]$. A7 Z2AE)
20317 Audio Production Projects (2t & A2t Z2AE)
9 20318 Case Studies in Communication 3-3-0
AFYA A ALATE)
20319 Project in Organizational Communication
(FA7AFYA A Z2HE)
20320 Communication for NGOs (H]4F-224¢] AfruA ] 4)
A | FH0)-7420)-AFH0) A (108)-7<1(0) - 23(0)




iminl Sy 1+

19698 Foundation Communication 3-3-0
FAFACIAYE)

el &dw, 24, Az AFuAeA T2 A
FUA N AREEE 71221 ARUAld 2,
olE, Ay T olTst el AFUA M

oH
AT 5 AW 2 gt
20290 Global Communications 3-3-0

(F27FUA 1)
AL, A, 23} 1€ #HoE FAARFUA|
Aol s L Eg,

20291 Introduction to Media Communication
(mlele] AfuAlel A M E) 3-3-0
A, g, IEEA, A A, gL, e,
3 mto] AFUAClAE JAL AA, &
o7 A7sEt

20292 Fundamentals of Journalism  3-3-0
ClzAg=ENE)

xquazo] 71%2A 0] gL/\yr ﬁﬁfﬂ AE oS =3

19064 Persuasive Communication | 3-3-0

(ASAFYA ©1A)

TE THe| Jdsks ABIE AEEE 89le
3k A5Y Qe ARUAlAY] B4 2 WS 3

&)

o

o

)

19068 Intercultural Communication 3-3-0

(el E3HAFYA °1 )

T3tet AR E A AFs g Bek ok
8, 7ol I8 EES Sy =7 el A
AE] % OP *1E TE 9akaT A4 F3d 2
SHAIES w2 o, AjQl 7H
2 2174 Xqi olg, A EE, 714 7z

rfo JPﬂ

ﬂﬂﬁ r°“

=R
=

N

AFUA oA, vHde] TE S35 o]FojAh AL
H2E J2|3 Al 97te] 71%e] "
20293 Media and Culture 3-3-0

(FIElelst ¥3)
o HBS AFRIAG vItle] 2% 79| Ty 3
28] dhel el

20294 Principles of International Communication
& Diplomacy 3-3-0
(FAAFTIA )5} 22 E)

o] FEE A9H, AAHLE A mroAAH
el GobEm ox, F7ke] B, FAARE, T3
FEAY T ATE AR

19065 Persuasive Communication Il 3-3-0

(AEAFUAICIA 1)

ASAFUA A [ o5& 3E20 AEAFTUAIA

= A5 g & o $HAs WeEs oA =,

AEo] Ao 7|A= Yl sl | o A=IA A
O

gt

pil

-+

20295 Conflict Resolution and Negotiation
(EAHE 2 F471%) 3-3-0
2 FRdAME w2y 2g AbE AfrUAldH ¥
4 %‘%*Oﬂ ﬂlﬂ o2 A 5 THdtt 74 sE

20296 Principles of Audio & Visual Communication
XA AFUAle1 A 43) 3-3-0
AN Ao E o]Fold TYgst ZEAE (ex: T,
AR ) E FATOEN AFRAHA AFUA LAY

oslE Fich

20297 Global Events and Geography 3-3-0
(A1) AR 2

o] HFME EHEHL UF, 2T WAE o83t
I EATE Bl AlAIY F7ke AFE Alelel A9
HA FEAZARES] AAHQ] AFE g



20298 Introduction to Organizational Communication
(ZFAFUA A E 3-3-0
o] FE AATA, BRI, Hger)He A
Aol Azl wl-em o FRlEE ARUA A o]&
of ohaf w2k

20299 Campaign Planning and Publicity
(FrAYE) 3-3-0
o] F}EL B THIFS J8 AFS A

ks AXste A, AHE ddste
g Htle] &8 5F TIEEAFT S
Akt 2l A2 wiA Y :
Thix FRas HE wlA = 7)AEdely A
3] 5 THEF o FE5S aHHOR s W

< WA Erk

20300 New Media Technology 3-3-0
(A=A 7] &)

H#Hl ASe AAE H43 ARYA A 719
SAALS]- A AE Aol thal w2t

20301 Editing for Communication Media

AFVAIA AR E) 3-3-0

22l EE e Yehule AFUAIA B

o] w25 A WES FASIeR ol gty
=,

led A7+ el Aol thal AAHe1 L A

B oEe BARS BE RAEE 58 5
2
e @ 4 ol Ea ARe] Aud A= £Ale

20303 Culture and Power in Asia 3-3-0
(eFAleke] F3}e} A9)

opAlof WellAle] 71X, #boke] A3t st s
yFsHA frk ARIF e 5L A Fo] of
Alote] R el 7121 Gl hsf Azt R

20304 Communication Theory 3-3-0
(FAFUA 1A ] &)
A7) W, AQ1ZY, 2F 7+e] Wele] QIFAFTUAC |
Aol sl Azt

20305 Ethics in Communication 3-3-0
AFUA A £32)

7N12AQ &Y9ES &Y, AR, &2, B85
AEAZOZ AFYA A A $-838l= WS &

o,

18600 Desktop Publishing 3-3-0

(A2 &9

AQA, TH BEA AT, 3 822 5 X2F 52
T TRIAE UE7] 8 dAEw 5§ Z2O

183 2o mEE A 71es et

o
flo o
o

20306 Internet Media Production 3-3-0
(Y m|]o] A2
AEM wt]ole] AzhE: A

FEE olg Fa FutEe X243 7ed

A,

20307 Rhetoric of Campaigns and Revolutions  3-3-0
(RN 92EF A A Ws})

dsmA7E Aol 7AD G doprm, Akt
o} diFuiAle] #AE AR FHA FotEA
ok

20308 Great Speakers and Speeches 3-3-0
XY QH7F 9)

Ao R FHPH A7ES ATElEe Zup
A0 Al sl weA Hok E3 dAS AE
WA ALty ZEHA AFUA IS olIlE WY

WA ATe

2 18

20309 Psychology of Communication 3-3-0
AFUA A A=)

folulole] BHS Ea) A4S BASE, 2L



W%, PAE, vl Fele], AEARUANM 5L E
o

AFUA A <tell iAlE Ae]dtel tisf A-Fgek

2

20310 Introduction to Photojournalism 3-3-0
(A AdeEE &)

o HEE AZFFUACNIE T e L0
ol Agete 2T 2 ol BA Y AR 4%

TS X A1l thal A=A A7k

20311 Comparative Media System  3-3-0
(v]ejoj A =¥ w2 E)

kg A3} 571 AbolollA oJelER{e wTle] uf
A7F EABIAL YE dAHl HFo] AFolHg Hlwa|E
2 mtjole] EukE 4o oisf w9 Ack

20312 Audio/Video Production 3-3-0
(£de/nt) e A 2E)

o] HEL A4 2L % HfL Zﬂmﬂ 715ke] &
< el disl s 712A
Eo] Alg, A, 24, Z5 % ?@ﬂ% el os)

-7 Hrk

20313 Argumentation and Controversy 3-3-0
(=A% W)

A0 A EES S WS wpen, =49 FA)
A BA A Arkelg e W us

e

=

20314 Contemporary Political Discourse 3-3-0
(] AxAHE)

o AN UAJD AFAES FA|, ABAF 5E&
AFEr FIFERNA TS Yeple olgrt Aol
M E ol Al AT} o224 F4o] &
THh

20315 Dissertation/Internship 3-3-0
(=%/94€4)
EEY BRE SEC] 437 $53 BT A4

< Bz Apilo] 598 wile] SIE £oks & Y

9 AFHL ARE wEe Wl BE ok
A2 1000099} o402 A5l Qojok
o Qe e SAEIA AZE JHelt g

Aol A AF-FA FgAre] Aot AF B AFS Al

20316 Video Production Projects 3-3-0
(o2 A% ZzaE)

PSS o] AEE Tl T Fas A2 A
AZ2AES P H, olE Fl A d
< dskshedl 47 Bk 5 glen] el &

q

A AFUACI 7EE $58 & Utk

E
_L4

20317 Audio Production Projects 3-3-0
(_9‘;;]0 z.]]z_}- Eiﬂ]E)

FAEL o] g 53l H74 ZZAEE A
Ha, o]F Fal AFUAIAE Mdstsl=t 4A o
7V e E&Ao|r FElHQ AFyAClA 7

220 T EL 2~
= 53 4 9tk

|
o

20318 Case Studies in Communication  3-3-0
AFUA A A AT)

o] IE AAARE Y F3S mAE AFUAIAE
AT, SEFeE A AFUA A <ol UAlE A
7, 494, sl Aol sl AskA "

20319 Project in Organizational Communication

(24 ARFUANA Z2AE) 3-3-0
S0l AfFUAlelA JEs AFHHO|L {EF
o7 FET F EE A Uld &84 ARFuA |

A dake S wieA "ok

oL —1

20320 Communication for NGOs 3-3-0
(RIAFEz=Ae] AfA o] A)

JAEFe} FA|, 87, AAEAE 2dhate] vhkst
v Rz o3 AME-Ew ARUAIA Akl disf
Yofi et



m ==Y H=HA W

1. sisig
1.1 918!
o Fous ik
2005. 3 ZEUZER] FEUITR(FEHAF YA HLE HAE) M4 A 454
‘ FEWATUA o HolEAZ
32 = A = )
2008. 3 S U] AFAIA (SR RY L)
1.2 WZl
0|2 Edu 23 MZ=Z=2o} 2
= SpAL MAL A |spelm| T Seims
. 7] 0] 8o
N h: 5 . O 7T HWL
Louiea Kitn é)ltlgllrrllg%sam ijomg of AA} I%ematlonal Zi_ g2
ndon uSiness
School A oA Y A 2
) qekzta)
- Karaj Azad Tampere Tampere il
aid | Ui, and Univ, of Univ of | ok | o9 fzg) g
Shiraz Univ Technology Technology wsAg =
John F. o
Univ. of The Donahue T 22
Dirk Sharer | Wisconsin-St | American Graduate | MBA | Management | 1&g
evens Point Univ. School of nlA g ek
Business -
A FAEGE
Philip Univ of East | Univ of East _ MA} Development ﬁzﬂgyﬁ]']é 3
Scothern Anglia Anglia Economics ol
A7




H3 SAl FMH [ ) 7|Et
240102 PC(1)
240104 PC(1), Z&H(1)
240105 PC(1), Z&H(1)
BT | 330311 PC(1), Z&H(1)
330310 PC(1)
330301 PC(1), ZeH (D)
330302 PC(1), Z2H (D)
WA 330102 PC(2), ZRH (@), A1), B, ZA4(0)
oA 240103 PC(2), ZAH(), BA(1), BAI(1)
240001 PC(1), LCD=2AE(1)
REAS 330104 PC(1), LCDZZAE(1)
330305 PC(1)
pCA 240101 PC10), ZAE(1), 2A44(1)
330103 PC(51). LCDZZAH (1)
English Cafe 240105 PC(3), LCDZ2AE|(1), TV(1), DVDEE(D) G
SEED 330306 PC(2)
AEAA 330106 PC(1)
B 330107 PC(1)
2, usty
2.1 tEtold - UK=AN - ISFE WA
s |15 02 sl @] asolde] bl A5t g3 408 AdTe} He] A7
sty | SES M 2TSE 15uKS oRAA Fhet ARIeh walol BAY F ddE #5E
<S0IE | AxAs wzds 2x0= Wy
4
of 8 | Qel A - 2Ak) 715 A o AlZE A4 71ee] dsh 18 Bakel A4 g
WS2H |42 2 453 A TN i ARAE R Bd) oS BHoE Itk
d
o 3 [943 94s 2% =97 [ Adg A5 208 A% | 319 A9A8 wdd 2A
mger | A4 W 3l AR 94
g
21417 AIA 8 - 2R 3]
ZzHulol T A Z2 o] Y N = o 3
EInITESE=) Ei;;} 7]5%;4 o]—;q_of];li Al Aggdel dEtgof =iA] | AA AR %ﬂiﬁtﬁ% AF2lo]
TLCS) | geln It s B A ARGddN 48 AAA | Ajeant s f57 A4
WESH | T I T SHEE | o Qa8 2z amels) | A9 w8e BRo2 U,
b qe BAeE g
g
B OeFe A Baet % [ 715 Qe o Al
_ 7]%_17-;{31 ?l*éﬂ%j’} /1%]71]9] 7}%}_3(3;]%*]5]],5]9_ i’gt]sﬁ 71]_-;_{:@]_-]—9} 74;.“;\];39] o]éﬁé =
SHNNB) | Eajo) sfua Aagel 2 | 7 CUES @ MG A e
eoe | mnolue sorsn by | L dFelel SE& A4 | &) AAHA FANEIE B
MI[E | SURIEE TEHEH S oie 40 Al e | sl Asish 2otel e ]
= BEE gt} o ¥ 5 Ieg drt




822 - 2008 stetthstm wSaby HEf

2.2 87} DKEXT DIIYS| HAY

stethsin Sk ra S22 [sin i I 1T b2 (od
pemg | SHED) DSSH | HUHD) N=SE HIma=(Y)
=

Introduction to Management
Introduction to Economics
Strategic Management
Human Resource Management

Gl oo SEErRIES HFZe] | 7l5wE 4uS3} Al | International Trade and Commerce
e # e T =EH 7|=wA 9l | Ao sl sfupsr A | Global Entrepreneurship
7y =93 A Ao Sl = or | Zo] ZEWnlol=E 3 Marketing Strategy
2J0] kA d= 2&E FAdETt & A FEHEVRIES Customer Relationship Management
ev °¢° e BAo= s} Feh=d HEE T & Business Markets
Dissertation/Internship
Managerial Accounting an Finance
Business Ethics
International Buisness Negotiations
Introduction to Marketing
Organizational Behaviour
} _ } Introduction to Accounting
204171 AA}- E‘Z] E} 55 oeFst AA E3} | Quantitative Methods (Statistics)
A Ass o] AhA g wEkE | 57 7] AASEE & | Sales Management
AHE Ao Sy g | ol sigelol 3 | Leaders in Onganization
L o)z AR g AN ANS 7| 2AA Ao Diversity in the Workplace
ol ory coaE ; v R Research Methods

F A7l F4S HF | AdAle FHE EFE 3| Knowledge Management
oz 3t} o} International Finance
Managerial Economics
Events Management
E-Commerce

Introduction to Business Information
Management
Introduction to Business Law

7150 M EH B | Macro and Micro Segmentation
=7kl AL | AAAJ] FAHETIRE /\} oksl A A E3ke} AA|A) | Principles of Investments
FaAA B ol sleistnA e f | gl oS Faf AAx | Perlomance Management
e AR F |58 el ANH @ | FAREIE P | ey ntemational Business
A S EFo g 3t} o A13|9} =71e] Wl | Business Operations

71o) & 4= gJ=2 3} | Management of Change

International Industrial Relations
International Marketing Management
Consumer Law

2.3 SINHZ) SALL HH 0|48 HYE

e noHE -
o~ A{EH ==
2% EE S

s ol B(X=
CHst stup 2(HM3) | Med | A% ZE | &2 mek = - JES

7 k|
ge sz | M me | gz | Y am
22 | F2HERE

0 108 | 108 15 8 23 79 - - 136

ZEA | (FEZEHZY L)




2.4 SE2HHFLIFOIM OIE H

811 |8y|

oIl A =
H3L Sh-Z-A

X

=

A EH

= =

s

0H

19071 Introduction to Management (A9
10270 Introduction to Economics (73A18712)

20321 Introduction to Marketing U}?ﬂE‘O‘%
20322 Organizational Behaviour (%2 sJej&

3-3-0

112
d

20323 Introduction to Accounting (& 78}

20324 Quantitative Methods (Statistics) (7123}71%)
13721 Sales Management (ufa2])

20325 Leaders in Organization (222 &)

20326 Diversity in the Workplace (274574 ¢] tokA)

3-3-0

20327 Introduction to Business Information Management
(u] zq 2ARAYNE)

Introduction to Business Law (%8 71%)
20329 Macro and Micro Segmentation (Hll‘?iﬂlolﬁ)
20330 Principles of Investments (FAFI2&)
20331 Performance Management (%3<32)

3-3-0

20332 Strategic Management (H=F#H2])

15224 Human Resource Management (2182+1342))
20333 International Trade and Commerce
(FAFHESE) o

20128  Global Entrepreneurship (272

20334 Marketing Strategy (=}A18 H2h

20335 Customer Relationship Management & Business
Markets (Z73A22))

3-3-0

20121 Research Methods (214 W)
20336 Knowledge Management ( éiﬂﬂ )
20337 International Finance (= Xﬂzﬂxé )]
20338 Managerial Economics (737 % ]?51
20339 Events Management ‘53/‘}43]

15213 E-Commerce (AxPEA )

3-3-0

20340 Contemporary International Business Issues
(Aol =A4 Hl=Y 2 2A)

20341 Business Operations (H]ZU2¢] $)

20342 Management of Change (13174 jl?‘—)

20343 International Industrial Relations (FFA]%=AHAI )
20344 Intemdtlonal Marketing Management
(FAHA G BA =

20345 Consumer LdW (2R|RHSH)

3-3-0

20315 Dissertation/Internship (3=%/21E14)
20346 Managerial Accountmg an Finance (2] 3]7)
19086 Business Ethics (719 +2)

19523 International Buisness Negotiations
(i—xﬂ]j] 11,] /\-GJALE

3-3-0

S

SH3(0)-7321(0)-2F(0)

SH4(108) - 7Z](108) - 2 =(0)




19071 Introduction to Management 3-3-0
(A4 948
o] FE SN A 7] EHQ A3

3 sk AS BHOE A 3

U, RSt 94 2%, 29 RS o] glofd W
sehe A1Eel 9 299 ZHES A 9
& 71, Aol A B, 2H9] o}
T, wAe) 243 B, olestel F2A AAA
A% ol osl agch

10207 Introduction to Economics 3-3-0
(AAE NE)

o] =2 AAEe JEAHRE AFsi AA &
A3 A, 713]H)Eol el ArsA Er

20321 Introduction to Marketing 3-3-0
(vHE 48)

A FFe FATE He 719l gk hdd &
S ERE AZete] wjgdpel] AAT Az

A2 & olsfste
5 2 A s 5 AA s o2 ANk
A &S Ale Fof wiAY &5 Aol A A
Al ote] Bl A FEE sttt Ed wiAIYA
BHAZH ] tigk &) 3 P ofge uAIY gl
& 727} o] Folzih

o =
@ET——]—I— D]

>,

o
3
)

20322 Organizational Behaviour 3-3-0
(=AY &)

o] JEL 7|EFoR sl ke el thaiA
WA = A0l ALY 71AE Gl sl A
TFoth AR F8 o|EF o] HEHZM,
(249 458, 71, 2B, ARUAIA, EA4,

a9 7% 5.)

20323 Introduction to Accounting 3-3-0
EATHE)
o] FE2 IA FUHA FYoE UHA H A

3 A7 e oAz
f‘duE%E | chall wi$Al Bk Toﬂ 51“3

*01]71] 849 29e AT AGAA HE AR
714 H-‘jr«I PAZ 2l tisl A-ahA ek

20324 AQuantitative Methods (Statistics)

(A3t 71%) 3-3-0

o] FEL IYL, & FA, vlolH B4, A 4
e Tl FAE ATk Wl el w9l =
,

13721 Sales Management 3-3-0
(il 22))

o] F=Eg F3 AR FgF A<, AAE A
v, gzl A @, A de Sk
ol datst A%, AF vAE B4 Be S )
<A

20325 Leaders in Organization 3-3-0
(22U E)
o] &L FAEAA G, 719, vgE A F

< 571 98 AEE o] A5 Al s A
HHE o wleA =, 2ltEe] P 4k F71 A
FuAeld e, F9la Foll tis) wj-eA Hek

20326 Diversity in the Workplace  3-3-0
(AAg7 ] tFA)

o] FELE AF, AW, A7HsS IEY wWiANA o
gatA skl gy HZo] glom JApFo|y WE
Al Ao A et olrEo] =YHAR = HF o]

ATk

20327 Introduction to Business
Information Management 3-3-0
QERESFE SRR

o] &2 AHRI%&S 7|Eg olEghetl A &
Aol k. FL EHAHLZ EAA 7Ee] dFqHS



oleliatAl sh=tl 9

o BlZYZeA PejA]= 7]zl
ofgA FIFE 7AE 7

Fell el =<]gich

20328 Introduction to Business Law 3-3-0
(AN

o] &S F3l By 9, Al LEHE, M &F
A} BA B5A AL A9 58 23 HE 4

& AA el shE3ith

20329 Macro and Micro Segmentation

(A 2ee o] A) 3-3-0
o] FE2 A AYT wAE ZokllA AEs7t o
AFARJMAE A9 & Aot 53, o] J71ES
AR 540l wet S IFORE Wre A RS}
7} 91 Ee &3 F7HE AlelY fAREES Zho}
Aeste WAl AlEstE AuEr) o] F&E9 FFEH
& AEANA ARSI & F7F W S9EA ¢
¥, FAHCE A8E F dvke "HIYE AlLE &
Hst7] $1g Rolth,

S

N

20330 Principles of Investments 3-3-0

(FA44E)
o] IE BAL AFgsE 4, & 23 A, &
Bk 27 58 23t A

T 718 dEE dwdle Aotk olHd AEES

20331 Performance Management 3-3-0
(45348

A A 25 A% S S5EE I A
FEE AT £ Y= HLEFH] WAE TF3

ZAASE) B FPAY  JE 43t B
AFS FHHES =8 ROl

20332 Strategic Management 3-3-0
HgA)

o HEe A wel HoplA F2F A2

L I

Lo
S
N

IX. 2lE22HZ2| X[ - g25

HEH A A 4AE ¥ 4FT Aol /)
S5 FAE Azl Y@ 2le A B ey
% ®

15224 Human Resource Management 3-3-0
(A= 2=)

4
g
s QAAaRee F8 34
A9 753 99 o
2] 7 298 WA P A4S 2L Aol

=

20333 International Trade and Commerce
(FAFIERE 3-3-0
o] &L Thi} 72 FopllA =AFGo] tigt o]
24 AT RIME AR AET Fofs A4 ¥
Ao FAA ol 79 AP 94 ML FF F
A AAH FAFSD, 25 FREAA ol Y 5Aatd
7Y, Ad 7o AF Fo Ao FAH A, =
Al 74A B Solth ES okl S =) F
% 3]

o
#4 E78 H5)

ol

ox

A A A AA FIES Y

A 2 Zojtt.

20128 Global Entrepreneurship 3-3-0
(F2wA4943%)

Entrepreneur®} businessman= 7l'de] ti2th A&
ARtE aFds 287] s FANFE o A7
gt} SIS 2 AEA d3d AEAYA] Al
Wala 2t A dis wieA Aok SES
o] F&ES T3 HRYX AlFES 78 F Atk

20334 Marketing Strategy 3-3-0
(mHAE) A
o] 2 niAIY e Hetory olElE w7 f3 N



AEglon vA g e
=4

Avgel thall wi-A 2

20335 Customer Relationship
Management & Business Markets 3-3-0
(.7.7“3474]34;])

o] IFEZ wHAEe /P FHIE Fokg sl
CRMell tial wi¢-A Art o] =9 Eixs M50

22 XEZEQE Hedr] Hal gde dgs @
3 AFsks Aoty AYEL o] FHE T EN
A9 BHAE olFleledl s wE § Ut

20121 Research Methods 3-3-0

CRERTES
of TZe] AL B4 uly, tiFulA olsiel ¥
Ag 2usle e el el weAl B tE
s AR EAG] Aol BAHoR Haehs
Aol tjs) AFaE o EBA gL Aol A=A

=

71A At
20336 Knowledge Management 3-3-0

AR = E)

o] £YPL ZHAY 3 AYOE X9 TS 4
gt} o] YL ZAA YollA AAAYA2HS 9
g o) yEEofof s A FRAYFY Mdel tisl
et
20337 International Finance 3-3-0

(FA AR

o B F&3 o4& FAF WE AA Tha)
A7eT EH A9l SauEel wzel vl A
S 5T 5 U ek BAEC el e, 3

A FFAA BAEHE A AAE tal] Lokt

20338 Managerial Economics 3-3-0
(39 73A )

o] FES T2 AYAY AA o

At tial] ohEAl HH 89 FES BASL 4]

o H
Aol o], %, A4, HIERA, 9PRH, EA

o2 55 tEL S8 AEH)HS AAE olslsiL
FAE F= o &S St

20339 Events Management 3-3-0
(A1)

o H=L JIg0] PHYS @ Ao BG% BE

o e B2 el tiE) wieA 2 Roln INE
2 718, oAl TAME 20 2R3 vj$A Hh
15213 E-Commerce 3-3-0
(AAPEA)

JdEYIY] waE QA A2 /1Y
ZUze) AgH 24 SHES ¥
A 7k 4] 7150 YIS AR tAEE HE
e-H|ZYUAY MEy 4=
OAEA 9 olal, e-uZYs wE, ARAZE A7,

TRA AlE, 2ABADL), e 22 oA 5 e
H|ZU 29 7|EA Hulgz FAE] gl

L f“lo

20340 Contemporary International
Business Issues 3-3-0
(A9 FA wl=Y2x EA4])

o] FEL S| FAHY HIZYZ oA &
A7E Y& olfFES ol EEsH "ok AA, A
, ARS] Zbzrel Fopell thsl ARl el EAlskal

20341 Business Operations 3-3-0
(B2 29 $9)

o] FEL FAFNA Aol HriEe A MY
o] F8AE oslshe ol dAbA <l EHo] Stk o]

HHE B 42 A3 @ea}% ooy
7

o

o
o
mlo
i
3_{
1_.
&
bl
2
_t
J
>
il

20342 Management of Change 3-3-0
(A3 449 E)



o] HE2 Eo] A A MY Wl s}
L J|2E5S $E8T dAS0] 5 AzHo|y Al
Al WHORE M AAS T o &8s Feu =
Aol 9t

20343 International Industrial Relations
(FA A BAE) 3-3-0
Q9] ARAle] tis] GolEy BAs 4tdsE

APE 73RS AEE B AdS £4YT

20344 International Marketing Management
(FA A" AA ) 3-3-0
o] P FAYEAA A H<l nFA|Ho]2o] A}

=

55 Avlgith

20345 Consumer Law 3-3-0
(&nAR5Y)

o] FEL At 7197 WA, A HIE,
22 BT A, AHRES Je tis] sty =
g o] FU9S B3 A A ¥R} AR sk H]
ol sl wi-A Ak

20315 Dissertation/Internship 3-3-0

=E/49494)

w2y B o
l

20346 Managerial Accounting an Finance
() 3]A) 3-3-0
o] FEE AYAY] AAAA FHES A

MAE e 2 87 o8, 3R, £ast B

o B4, A MIGRY, AFTE, A
A =l 24Be) HaAE AAR BAS E7] 9
s thymoz Has A

19086 Business Ethics 3-3-0
19&#)

7149 ARl A]lelgls wol AlXbsle Hpg 7ol
7AAZ N FAEA 7199 AFAQl g T o
2 Ao F4A g3 gttt mEbA] o]
Freke 7199 2AAQ 43 A4 ol EE
AEFE k] FAE AL 719e] doprtek & w)
gk weke] ARy AdE wAE oE /1Y €
T AR &2 A SHA Y X =
offl] HU9A e ARBHoR WS EUE ARE

< THOE APt






